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ABSTRACT 
The objectives of this research are 1) To design of ladies handbags from natural dyeing cotton, 
Maikaewpattana Natural Dyeing Cotton Weaver Group, KamPhaeng Phet Province 2) To 
Development of Ladies Handbags from Natural Dyeing Cotton, Maikaewpattana Natural Dyeing 
Cotton Weaver Group, KamPhaeng Phet Province 3) To assess satisfaction Maikaewpattana 
Natural Dyeing Cotton Weaver Group and customer group of Ladies Handbags from Natural 
Dyeing Cotton, Maikaewpattana Natural Dyeing Cotton Weaver Group, KamPhaeng Phet 
Province. The research found community groups have consistently agreed to design and 
develop ladies handbags from hand-woven cotton. In the modle of Tophandle bag, Clutch 
bag and Shoulder bag. And there is a consistent consensus that development and production 
should be simple, beautiful and modern, capable of producing the potential of the 
community. The material used to produce the product is not very expensive to apply in the 
production. Use the floor cloth applied in the design of the bag. Especially in scars easily. The 
decorations are hand-woven cotton, hand-made by the community on the luggage, with a 
vertical or diagonal line for easy production. And save on expensive fabrics. From product 
design to community involvement, we concluded three products, and when evaluating 
product design and development with qualified product designers, we found a consistent 
consensus on the product. Best in production And in the field of beauty. The development of 
the improvement of the advice of experts. In terms of satisfaction evaluation. Community 
representative of cotton dyed natural silk? The product range of women's handbags from 
dyed natural cotton Overall, the level of satisfaction was 4.43, standard deviation S.D. = 0.53, 
and consumer satisfaction. The product range of women's handbags from dyed natural cotton 
Overall, satisfaction was at a high level = 3.86. Standard deviation S.D. = 0.68 
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 (Interview Guide)  

   (Sathaphoon, D., 2007, p.54-59)  
  2.4   (working drawing) 
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   5   ( = 4.43) 
 (S.D.= 0.53) 

 4P (Kotler, P., 2007, p.299)   (Product) 

 ( = 4.60)  (S.D.= 0.53) 
 

   (Price) 

 ( = 4.20)  (S.D.= 0.41)  (Place) 

 ( = 4.67)  (S.D.= 0.49) 
 OTOP  

 (Promotion)  ( = 4.20)          
(S.D.= 0.56)   

  
  

  
    

   
   
     

 

 1   
               
 

   (n=5) 

1.  (Product)  S.D. 

1.  4.80 0.45 
2. 4.80 0.45 
3.  4.20 0.45 

4.  
  

4.60 0.55 

4.60 0.50 
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 1 ( ) 
 

   (n=5) 

2.  (Price)  S.D. 

1.  (1,500 ) 4.20 0.45 
2.  (1,500 ) 4.00 0.00 
3.  (700 ) 4.40 0.55 

4.20 0.41 
 

3.  (Place)  S.D. 

1.  4.80 0.45 
2.  OTOP 5.00 0.00 
3. 4.20 0.45 

4.67 0.49 
 

4.  (Promotion)  S.D. 

1.  
  

4.20 0.00 

2. 3.80 0.45 
3. 4.60 0.45 

4.20 0.56 
 

  S.D. 

4.43 0.53 
 

 

  3.2  
 

  OTOP   100  

 ( = 3.86)  (S.D.= 0.68) 
  4C (Kotler, P., 2007, p.299)   (Customer Value) 

 ( = 3.88)  (S.D.= 0.63) 

 (Cost to the Customer)  ( = 3.59)  
(S.D.= 0.64)    
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(Convenience)  ( = 3.88)  (S.D.= 0.70) 

 (Communication)  ( = 4.11)  
(S.D.= 0.63) 
 

 2   
               
 

   (n=100) 

1.  (Customer Value)  S.D. 

1. 4.00 0.78 
2.  4.05 0.50 
3. 3.60 0.49 

3.88 
 

2.  (Cost to the Customer)  S.D. 

1.  (1,500 ) 3.39 0.49 
2.  (1,500 ) 3.42 0.50 
3.  (700 ) 3.96 0.74 

3.59 0.64 
 

3.  (Convenience)  S.D. 

1. 4.45 0.50 
2.  3.80 0.64 
3. 3.38 0.49 

3.88 0.70 
 

4.  (Communication)  S.D. 

1.  4.35 0.48 
2.   4.42 0.50 
3.  3.55 0.50 

4.11 0.63 
 

  S.D. 

3.86 0.68 
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