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ABSTRACT

In term of market analysis, the marketer would analyze on the several factor to achieve their
goal. Changes in the market are important because they often are the source of new
opportunities and threats. The relevant trends are industry-dependent, but some examples
include changes in the price sensitivity, demand for variety, and level of emphasis on service
and support. Regional trends also may be relevant. Marketing Trend is the importance focus
for the new or old trader in recently. The local and global marketing arena is more
competition which all of the trader should be aware. Due to there are no increasing of basic
demand but there are increasing of new supplier which means the suppliers are larger than
demand. As the result of over demand, there are a tiny space and chance for the new
competitor to enter the arena and get some market share. In this day, the marketing trend is
more fixable and infection which are following by the demand and supply. In addition,
marketing trend are changing by the customer behavior. So that the old and/or new trader
should be organize the marketing plan and known well about the market trend change. As an
trade, you're experienced on the customer behavior which can change by the several factors
and it properly effect your future marketing plan. Therefore, you had already known how to
drive or chase them. However, you have to catch up the customer behavior change and the

new trader.
Keywords : Marketing Trend / Consumer behavior / Marketing Analysis / Marketing Plan
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