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Factors influencing customer decision to select mobile network

in Muang District, Kamphaeng Phet Province
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ABSTRACT

The objectives of this study were to study 1) demographic factors which factors of innovation and
technology adoption that influence the decision to use mobile 2) customer decision to use the mobile
network by using marketing mix factors of service and 3) comparing customer decision to select the mobile
network service which classified by demographic and innovation and technology adoption factors. The
sample group was the mobile phone network costumers in Muang District, Kamphaeng Phet Province. By
calculating, a total of 400 unidentified samples were obtained from Cochran's formula, using questionnaires
as a collection tool. Then, the results were analyzed with the SPSS. The statistics used were: Frequency,
Percentage, Mean, and Standard Deviation. Reference statistics were t-test and One-Way analysis of variance
(One-Way ANOVA).

The results showed that the most mobile network service user is female, age between 15-23 years
old, single, a bachelor's degree student career and average monthly income. Considering the factors of
innovation and technology adoption, most of the users decide to select mobile network from the AIS
network. Because it is a network that has been accepted by many users across the country; thus, AIS is
more reliable the network and service. The study of the results of the marketing mix factor 4C’s experiment
found that mobile phone network users focus on the factors of the overall 4C's marketing mix at a high
level when considered on a case-by-case basis, it was at a high level in every aspect, namely convenience,

the value to be received, communication and price, respectively.

Keywords: Mobile Network, Marketing Mix Factors 4C’s, Service Utilization, Innovation and Technology

Adoption
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