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Factors Related to Consumer Behaviors on Purchasing Bubble Tea

in Muang District, Kamphaeng Phet Province
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Abstract

The objective of this research was to study factors related to consumer behaviors on
purchasing bubble tea in Muang District, Kamphaeng Phet Province. The sample group was consumers
in Muang district which selected 400 people in Kamphaeng Phet Province, that selected by convenience
sampling. The research tools were questionnaires and the statistics tools based on percentage, mean,
standard deviation and Chi-Square Test. The results of this study found that most of respondents were
female, aged between 16-25 years old, which were students and had incomes less than 10,000 baht.
After researcher consider the level of opinions of the marketing mix factor (7P's), its overall shew that it
was at high level. After considering each aspect, they were at high level in all of them including namely,
people, physical, technical, and procedural aspects, price, product, and location, respectively. When
studying the relationship between demographic and marketing mix factors which related to consumer
behaviors on purchasing bubble tea at 0.05 of significance level. It was found that demographic factors,
sex, age, occupation, income and educational level correlated with bubble tea consumption behavior
and marketing mix factors Product, price, marketing promotion, human, technical and process correlated

with bubble tea consumption behavior
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