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Abstract

This research aims to: (1) study basic information about herbal processing groups based
on local wisdom in border districts of Tak Province, and (2) examine the marketing
communication processes of herbal processing groups based on local wisdom in border
districts of Tak Province. Data was collected through structured interviews with members of
community enterprise herbal processing groups in border districts of Tak Province, comprising
5 groups with 6 members each, totaling 30 participants. Participants were purposively selected,
with the requirement that informants must have been members of community enterprise
herbal processing groups for at least 1 year. The research was reviewed by 3 experts in research
and computer fields for recommendations. Data collection was conducted through interviews
with all designated participants, and data analysis was performed using content analysis.

The research findings revealed: 1) Basic information about herbal processing groups
based on local wisdom in border districts of Tak Province: Five groups were identified: (1) Mae
Thong Kham 2558 Community Enterprise Herbal Group, Mae Sot District - 20 members who
cultivate various herbs and process them into cosmetic products and herbal medicines. (2)
Ban Seri Rat Community Enterprise Herbal Processing Group, Phop Phra District - 17 members
producing cannabis cream, cannabis tea, and other herbal products. (3) Folk Herbal Processing
Community Enterprise Group, Mae Ramat District - 12 members focusing on processing ginger
and banana into food products and beverages. (4) 7 Powers Herbal Community Enterprise
Group, Umphang District - 10 members producing 7 Powers herbal supplement for

breastfeeding, Triphala, and mulberry products. (5) Buk Chili Paste Processing Community
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Enterprise Group, Plaeng Yai Buk, Tha Song Yang District - the largest group with 34 members
but producing only one product: buk chili paste. This demonstrates the utilization of local
herbs for value addition through diverse processing methods that align with local wisdom and
resources in each area. 2) Marketing communication processes of herbal processing groups
based on local wisdom in border districts of Tak Province: Six steps were identified: (1) Source
or sender: All members of community enterprise herbal groups (2) Message or information
sent: Products, product properties, usage instructions, usage precautions, and contact
channels for additional information (3) Communication channels: Five channels including
booth exhibitions at various festivals, sales through Line, sales through Facebook, sales through
TikTok, and direct sales via telephone (4) Message receivers: Health-conscious consumers and
general consumers (5) Communication effects: When consumers receive and understand the
message as intended by the sender, they decide whether to purchase the products (6)
Feedback or response: When consumers receive the message, if they don't need additional
information and like the products, they decide to purchase; if they need more information,
they contact the groups through various channels. All groups have similar marketing
communication processes, particularly in the steps of source/sender, communication effects,
and feedback. Key differences among herbal processing groups include: the Buk Chili Paste
Processing Community Enterprise Group sends less message content than other groups,
focusing only on product information and contact channels; the Mae Thong Kham 2558
Community Enterprise Herbal Group has the highest sales volume through online channels
(Line), while other groups achieve highest sales through festival booths; only the Mae Thong
Kham 2558 Community Enterprise Herbal Group and Seri Rat Group use TikTok as a
communication channel; and the Buk Chili Paste Processing Community Enterprise Group has
only one product despite having the most members. Important similarities among herbal
processing groups include: all groups use festival booth exhibitions as a key channel for
communication and product sales; all use Line, Facebook, and telephone as main channels
for customer communication; and the majority of message receivers across all groups are

health-conscious consumers and general consumers.

Keywords: Marketing communications process, Marketing, Herbs, Local wisdom,

Border districts
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