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Abstract

This research used qualitative research methodology. The target groups were:
1) 45 community enterprise members and 2) community leaders, representatives from

government agencies, representatives from local administrative organizations, and 4
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business experts. The data collection methods were semi-structured interviews, group

discussion with brainstorming techniques together with analyzing and synthesizing
information based on the content.

The findings were:

1. The operation of community enterprises towards the creative economy in
accordance with Sufficiency Economy Philosophy in KamphaengPhet, Phichit, and
Sukhothai Provinces was found that most of the members involving agriculture, followed
by those working in the community enterprises. This happened because of unofficial
gatherings by community leaders and members for both co-production and single
production by focusing on community markets and outside markets. The concept and
operation were run by raising funds from community members and financial institutions.
The organization was structured according to the lines of authority. In addition, product
packaging was designed simply and expressed the community symbol-oriented designs.

2. Potential of community enterprises in creative economy according to
Sufficiency Economy Philosophy in KamphaengPhet, Phichit, and Sukhothai Provinces
showed the strengths of product-based materials gained from local raw materials and
local wisdom, voluntary cooperation, fair and reasonable pricing, and social capital that
could lead to creative economy.

3. The development and promotion of community enterprise potential to the
creative economy in accordance with Sufficiency Economy  Philosophy in
Kamphaengphet, Phichit, and Sukhothai Provinces were organized by production
management, packaging designs, financial management, marketing, and knowledge
management.

Keywords: Community Enterprise; Creative Economy; Sufficiency Economy Philosophy
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wduindoursugiairsassaliiAnuselovifudenulneszdugiusnls Suduilezdesiing
Wannalnfiazdaglinisdundouianadiiold Insazdeddnalnnisussaludnuuzyos
weyanA Tiud nn3y malensu Medein1s aadszendeay uazniaUTEITY uanaNg
nagndvegsRavziesivuaianssukarngAinssuesAnsliogsdnuuasdesannsaduinden
paAnsgInald Geapiiliesdnsgsiavsrauanuduianagniiasugioaiaassd (Creative
Economy Strategies) nagmsilinanmnuAnTBuaiasAvesiuszneunisgnamnsuiile
thanl#lunisuanduiuarlunsdniugsia ieadayaduiinliiuauidsdmaliesdng
gafavszavarwdisalasutadu 6 nagnsdsil (Finklestien, R, 2006) 1) nagnsnisadiseiu
WANA1YRINANSIl (product differentiation  strategy) 2)nagnsnisidunusiing (Alliances
Strategy) 3) ﬂawﬁ‘msmamﬁLﬁuﬁmﬁuémmﬁam (Eco-product  Strategy) 4) nagnsA1U
WINN35U (Innovation Strategy) 5) Nagnsamuniinu (Employee Strategy) AUANAI19ATSA
1IAINATYUIUAITAA 2 WUIAR Fp Divergent  Thinking 1un1sAnuennsou wag Convergent
Thinking L“ﬁluﬂ’gma’m*ﬁﬂuﬂ7ﬁﬁumﬁmauﬁaﬁqmﬁ’mamam LAz 6)NAgNSNIIAAINA
(Marketing Strategy) 1un1siniaus nsuanidsundnfumifisinuaiteligndldsunanfus
MnmsadaassAesutuauddyiigndn (Customer Oriented) FsiavumiilJudrumyuiasa
Tieviavuvuginsugiadeaisassald nagnsidudssndusioduseneumauiagay Téun



N15UsEYNININITILAUIE ASIA 5 uarszAUUIUI¥IE ATIN 3
The Fifth National and the Third International Conferences 2018 ﬁ

-0

nagnsnsaiIsANLLAN1IYeINEn fusisesasnnagnsnskaniidulinsiudaindeunagns
winnssunagnsnisaainnagnsniinausaznagnsnisiduiusing auddiv (@wnn dnan,
2556 : 428-439) uenanii IamAayurudsidedeiineliAnsrunasugivadvassludinuae
wud FsenesUsznouseriidaussny gusuaisassd uaznguindn Teimundiudeaionyy
wazaensuiudadududuaduiamisgrugiasugiaaisassdld (gudaisassdauseniuy
(TCDQ), 2552 : 122)

6. Taiauauuz
1. Faauauuzdmsunsimansidgluly
1.1 nmswaunAnenmyesauniniamiayueuiiuinuelun1sdnrinddnisdari
WAL TAIMAIYUBUNITUINITIANIT NTHER N1TODNUUUUTIVANIN N1TUTUIINITRUY
Msmann waznsdnnisanuy edwsieiilesuasiifiansogisiaiou
12 msduaBilinguiaviayuruainsnsyuiunsnaniifannsoauauamnmn
1AsgIUUTIINLaTnAIINANLFoINsYeIRaalie g A aNeLazaTIsendnalnTg
Fausssuthlugnsifiuyarmaasvgioadieasse
2. faiauauuzdwiumainifeasadaly
21 ASANYIAUNIINITNTEAYAUAHEASUINIAMAIYUYUGN1TVE1ERAA
ULV E-commerce Llaifisgarmasugia
2.2 msfnyunumvesmihsnuniasglunisduasukasenseauiavnaguouli
Uszaupudnsalunsaifunuiamviagusugirsusiadeasneassa

LNENS919949

NIUNSHAILgUYY.  (2545). ANaN1TURURIUTAMAIYUVYL. NTUNNIVIUAT : NTUNITHAIU
YUY,

nosduaTiianuAaNYL. (2559). MeeunIwTImHaNsUszliudnen s mRaguyy. Aulns
afl 3 Yauuseana. uvasiian - http://www.sceb.doae.go.th [3 &waw 2560].

$nawa fagnissau. (2554). msdnwianmdululdlunisdadiuazunuimvesgudiasugia
afassalumauiamiuagmn e1newiies Jamindeslnd. n1sAuaduuudase
UseygyrRauaansumdaudio. Taudiningae : univendeidediyl.

ey aufaudnd. (2548). Faunaguwy. doum : drinduaiuuasiauinsineasand 1
NIUALEIUNTINYAS.

2l Duvssil.  (2548). Vszunadeyaidoskuiufigueuduuds. njmmwamuas  © yads
GRCRPRVGRITV AT

dnuannITUATHRUINSATYEALAsdIRLwieIA d1nuiensauuns. (2560). a5
snszafRuAURRILIATYgRaLATdIANwivIRRTUTIRUSBY W.A. 2560-2564.

quns NATAILITINA. (2544). AUTPENTLIIYANT : LATEFNANALNES Nl lval. nTuvnumIuAT
: gisvandu.



MDA MUNISWENUIANANNDNE U
. T
194 NIC2818

- \

awian Anamn. (2556). nagnsiAsugRaasasIAninaseaudLIIvet0eAnIgIna: nsdlAnw
AUTENBUNITEANAMNTTUAIANAIIRNDUUL. INYITITNEATAENS S1UIFIANATERS,
34(3) (fugneu-Sunew).

AudaseasTIANUeBnkUY (TCDO). (2552). MnluAaaATegRaas1eassa sauunAunTEqy
ozasundu Tne 6 UndAn. namnamues : UTEvAeULNTAYIUATY S1rin.

Aaker, D. A. (2001). Strategic Market Management. (6th ed.). New York: John Wiley &

Sons.

Volunteer Spirit with Sustainable Social Development)

Bilton, C. (2007). Management and Creativity: From Creative Industries to Creative
Management. Oxford: Blackwell.

Cooper, R. G., Edgett, S. J., & Kleinschmidt, E. J. (1998). Best practices for managing R &
D portfolios. Research-Technology. Management, 41(40), 20-23.

Hill, C. W. L. (2007). International Business Competing in the Global Marketplace. (6th
ed.). New York: McGraw-Hill.

Finklestien, R. (2006). What Successful Businesses have in Common. Retrieved from
www.entrepreneur.com

Kotler, P., & Armstrong, G. (2004). Principles of marketing. (10th ed.). New Jersey:
Prentice- Hall.

Reeve, J. M., Warren, C. S., & uchac, J. E. (2010). Principles of managerial accounting.
(10th ed.). New York: South-Western.



